
 

 

 
 

THINK…  ARTS MARKETING 

The Marketing team handle all of the promotional activity for theatre productions, events and other 

departments that support the theatre, such as catering and retail. They initiate promotional campaigns to 

target specific audiences and develop schemes to attract wider audiences. The Marketing team are 

continually looking for new ideas and ways of getting their message across to the largest number of 

people possible. The role is hugely varied and requires creative flair as well as a real interest in 

communication and people. If you have an interest in design, media, art or communication, then a job 

in Arts Marketing could be for you. 

Working Environment 
The Marketing team are generally office based, but have plenty of opportunities to get out and about, 

often representing the company at external events. The Marketing team build strong links and work 

closely with other departments within the organisation. The hours are generally typical office hours, 

although within arts organisations, the working day is often 10-6, rather than 9-5. It is likely that 

occasional weekend and evening working would also be required. 

Qualifications 
Although there are no specific qualifications required at entry level in Marketing, a degree in a related 

subject (such as Arts Management, Business Studies, Performing Arts or English) would be an 

advantage. Alternatively, you may have built up a strong administrative skill base and gained knowledge 

and experience of the arts through personal interest and experience.  

Work Experience  
There are many different routes into careers in Arts Marketing, but it is likely that you will have gained 

some previous administrative experience before getting your first Arts Marketing job. You will also need 

to be able to demonstrate a keen interest in arts marketing, perhaps by your involvement in an unpaid 

setting, such as at university. A great way of gaining experience is through internships and voluntary 

work, which are commonly advertised by arts organisations. The RSC hosts two Marketing internship 

intakes  per year, one Spring/Summer, and one Autumn/Winter. To find out more, visit 

www.rsc.org.uk/about-us/work/marketing.aspx.  
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